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CURRICULUM VITAE 
 

 
ROSMIZA BIDIN, Ph.D. 

 

Department Communication 
Faculty Modern Languages and Communication 

Specialisation Corporate Communication, Branding 

Date of Birth 03/09/1972 

Age 49 

 
Academic Qualification 

2016 Ph.D in Corporate Communication  
School of Communication, Universiti Sains Malaysia 
Penang, Malaysia 

2001 M.Sc. in Organisational Communication 
Universiti Putra Malaysia 
Selangor, Malaysia 

1997 Certificate in Sharia (Islamic) Law 
Universiti Malaya 
Kuala Lumpur, Malaysia 

1996 B.A (Hons) in Human Sciences (Psychology) 
International Islamic University Malaysia 
Selangor, Malaysia 

1992 Matriculation Certificate in Human Sciences 
International Islamic University Malaysia 
Selangor, Malaysia 

  
Working Experiences 

2001– till date Senior Lecturer 
Department of Communication 
Faculty of Modern Languages and Communication 
Universiti Putra Malaysia Selangor, Malaysia 

1997-2001 Tutor 
Department of Communication 



 2 

Faculty of Modern Languages and Communication 
Universiti Putra Malaysia Selangor, Malaysia 

1996 - 1997 Lecturer 
Human Resource Academy 
Seri Kembangan, Selangor 
Malaysia 

 
Teaching Experiences 

Institution/Sem Subject Level Credit Hour 

Universiti Putra 
Malaysia, Malaysia 
 
Sem 2 
2020/2021 

• Reputation Management 
(KOC4201)  

• Negotiation Communication 
(KOH3363)  

• Corporate Writing 

• (KOC3466) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

3 
 
3 
 
3 
 
 
2 
 
2 
 

Universiti Putra 
Malaysia, Malaysia 
 
Sem 2 
2020/2021 

• Brand Communication 
(KOM5331) 

• Masters Project (FBK5600) 

• Dissertation (FBK5989) 
 

Masters  
Masters (PJJ) 
Masters 
PhD 

3 
3 
1 
6 

Universiti Putra 
Malaysia, Malaysia 
 
Sem 1 2020/2021 

• Research Methodology 
(KOM3431) 

• Negotiation Communication 
(KOH3363) 

• Negotiation Communication 
(KOH3363) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

3 
 
3 
 
3 
 
 
2 
 
2 

Universiti Putra 
Malaysia, Malaysia 

• Theory and Practice of 
Corporate Communication 
(KOM5317) 

• Masters Project (FBK5600) 

• Dissertation (FBK5989) 

Masters  
Masters (PJJ) 
 
Masters 
PhD 

Sem 1 
2020/2021 
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Universiti Putra 
Malaysia, Malaysia 

• Introduction to Corporate 
Communication (KOC3301) 

• Negotiation Communication 
(KOH3363) 

• Negotiation Communication 
(KOH3363) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

 

Undergraduate 
 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

3 
 
 
3 
 
3 
 
 
2 
 
2 

Universiti Putra 
Malaysia, Malaysia 

• Brand Communication 
(KOM5331)  

• Masters Project (FBK5600) 

• Dissertation (FBK5989) 
 

Masters 
Master (PJJ) 
Masters 
PhD 

Sem 2 
2019/2020 

Universiti Putra 
Malaysia, Malaysia 

• Research Methodology 
(KOM3431) 

• Introduction to Corporate 
Communication (KOC3301) 

• Introduction to Corporate 
Communication (KOC3301) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

3 
 
3 
 
3 
 
 
2 
 
2 

Universiti Putra 
Malaysia, Malaysia 

• Theory and Practice of 
Corporate Communication 
(KOM5317) 

• Masters Project (FBK5600) 

• Dissertation (FBK5989) 

Masters 
Masters (PJJ) 
 
Masters 
PhD 

Sem 1 
2019/2020 

Universiti Putra 
Malaysia, Malaysia 

• Introduction to Corporate 
Communication (KOC3301) 

• Negotiation Communication 
(KOH3363) 

• Negotiation Communication 
(KOH3363) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 

3 
 
3 
 
3 
 
 
2 
 
2 
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Universiti Putra 
Malaysia, Malaysia 

• Brand Communication 
(KOM5331) 
 

• Masters Project (FBK5600) 

• Dissertation (FBK5989) 

Masters   
Master (PJJ) 
 
Masters 
PhD 

Sem 2 
2018/2019 

Universiti Putra 
Malaysia, Malaysia 

• Introduction to Corporate 
Communication (KOC3301) 

• Negotiation Communication 
(KOH3363) 

• Negotiation Communication 
(KOH3363) 

• Final Year Project 
A(KOM4999A) 
Final Year Project B 
(KOM4999B) 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

Sem 1 
2018/2019 

Universiti Putra 
Malaysia, Malaysia 

• Theory and Practice of 
Corporate Communication 
(KOM5317) 

• Masters Project (FBK5600) 
Dissertation (FBK5989) 

Masters 
Masters (PJJ) 
 
Masters 
PhD 

Sem 1 
2018/2019 

Universiti Putra 
Malaysia, Malaysia 

• Introduction to Corporate 
Communication (KOC3301) 

• Negotiation Communication 
(KOH3363) 

• Negotiation Communication 
(KOH3363) 

• Final Year Project 
A(KOM4999A) 

• Final Year Project B 
(KOM4999B) 

Undergraduate 
 
Undergraduate 
 
Undergraduate 
(executive) 
 
Undergraduate 
 
Undergraduate 
 

Sem 2 
2017/2018 

Universiti Putra 
Malaysia, Malaysia 

• Brand Communication 
(KOM5331) 
 

• Masters Project (FBK5600) 
Dissertation (FBK5989) 

Masters   
Master (PJJ) 
 
Masters 
PhD 

Sem 2 
2017/2018 

Universiti Putra 
Malaysia, Malaysia 

• Theory and Practice of 
Corporate Communication 
(KOM5317) 

Masters Sept. 2016 – 
Jan. 2017 
Feb. – June 
2016 
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Open Universiti 
Malaysia, Malaysia 
 

• Risk and Crisis Communication 
(AMKI5203) 

Masters Jun 2017 

Open Universiti 
Malaysia, Malaysia 
 

• Corporate Communication 
(CMCC5103) 

Masters Sept. 2016 – 
Jun 2017 

Open Universiti 
Malaysia, Malaysia 
(Bangi) 
 

• Corporate Communication 
(CMCC5103) 

Masters Sept. 2016 – 
Jan. 2017 

Universiti Putra 
Malaysia, Malaysia 

• Brand Communication 
(KOM5331) 

Masters  Sept. 2015 - 
Jan. 2106 

Open Universiti 
Malaysia, Malaysia 
 

• Corporate Communication 
(CMCC5103) 

Masters May - 
August 2016 

Universiti Putra 
Malaysia, Malaysia  

• Organisational Communication 
(KOM5315) 

Masters Sept. 2014 – 
Jan. 2015 

Infrastructure 
University Kuala 
Lumpur, Malaysia  

• Risk and Crisis Communication 
(MCC511) 

Masters May – 
August 2015 

Universiti Putra 
Malaysia, Malaysia  

• Advanced Public Relations 
(KOM5321) 

Masters Sept. 2011- 
Jan 2012 

Universiti Putra 
Malaysia, Malaysia  

• Crisis Communication 
(KOM5327) 

Masters Sept 2010 – 
Jan 2012 

Universiti Putra 
Malaysia, Malaysia  

• Final Year Project A 
(KOM4999A) 

Bachelors 2014-2016 

Universiti Putra 
Malaysia, Malaysia  

• Final Year Project B 
(KOM4999B) 

Bachelors 2014-2016 
2012-2013 

Universiti Putra 
Malaysia, Malaysia 

• Reputation Management 
(KOC4201) 

Bachelors May - 
August 2016 

Universiti Putra 
Malaysia, Malaysia 

• Introduction to Corporate 
Communication (KOC3301) 

Bachelors Sept. 2016 – 
Jan. 2017 
2015 - 2016 
2014 - 2015 
2013 – 2014 
2012 – 2013 
2011 – 2012 
2005 – 2006 
2004 – 2005 
2003 – 2004 
2002 – 2003 
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Universiti Putra 
Malaysia, Malaysia 

• Communication and 
Negotiation (KOH3363) 

Bachelors Feb. - June 
2016 
Feb. - June 
2015 
Feb. - June 
2014 
Feb. - June 
2013 
Feb. - June 
2016 

Universiti Putra 
Malaysia, Malaysia 

• Public Relations Strategy 
(KOC3431) 

Bachelors Sept. 2016 – 
Jan. 2017 
2015 - 2016 
2014 - 2015 
2013 – 2014 
2005 – 2006 
2004 – 2005 
2003 – 2004 
2002 – 2003 

Universiti Putra 
Malaysia, Malaysia 

• Public Speaking (KOM3403)  2013 – 2014 
2012 – 2013 
2011 – 2012 
2005 – 2006 
2004 – 2005 
2003 – 2004 
2002 – 2003 

Universiti Putra 
Malaysia, Malaysia 

• Basic Communication Strategy 
(KOC3402) 

Bachelors Feb. - June 
2012 
 

Universiti Putra 
Malaysia, Malaysia 

• Introduction to Communication 
Theory (KOM3207) 

Bachelors 2004 - 2005 
2003 – 2004 
2002 – 2003 
 

 
 

Languages 

Languages 1) Malay (native speaker; able to speak, read and write 
fluently) 

2) English (second language; able to speak, read and write 
fluently) 

3) Arabic (third language; basic ability to speak, read and 
write) 

4) Sign Language for the deaf 
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Medium of instruction for all full time and part time university’s 
subjects (undergraduate, Masters, PhD) is English 

 

SPM  English: A2 
Bahasa Malaysia: A1 

 
Administrative duties  

Position Level Year Duration 

Committee, UPM-UNICEF Policy 
Development for Sexual Exploitation and 
Abuse 

University, UPM 
UNICEF 

2021 1 year 

Director, UPM-UNICEF Health 
Communication for Development 
Program 

University, UPM 
UNICEF 

2021-2022 2 years 

Expert of Media Content, 
#anakmalaysiasihat 

UCTC, UPM and 
Ministry of Health 

2019-2021 2 years 

Coordinator, Research and Publication Department, UPM 2019-2021 2 years 
Affiliated Researcher, Halal Product 
Research Institute 

University, UPM 2018-2021 3 years 

Associated Fellows (Professional), 
Corporate Communication and Strategic 

University, UPM 2016-2021 5 years 

Committee, Program Mencintai Warisan Department, UPM 2018 1 year 

Committee, Pesta Makanan Tradisional Department, UPM 2018 1 year 

Advisor, Girl Guides Club University, UPM 2015-2017 2 years 

Coordinator, Bachelor Final Year Project Department, UPM 2015-2017 2 years 
University Rebranding committee University, UPM 2015 1 year 

Coordinator, Video Laboratory Department, UPM 2014-2016 2 years 

Coordinator, Society and Industry 
Networking 

Department, UPM 2014-2016 2 years 

Coordinator, Bachelor Final Year Project Faculty, UPM 2011-2013 2 years 

Head, Internship Training Procedure, ISO Faculty, UPM 2005-2006 1 year 
Coordinator, Bachelor Corporate 
Communication  

Faculty, UPM 2004-2006 2 years 

Coordinator, Independent Study Department, UPM 2002-2006 4 years 

Coordinator, Internship training Faculty, UPM 2002-2006 4 years 

 

Academic duties 

Position Level  Year 
Reviewer 
Jurnal Komunikasi: Malaysia Journal of 
Communication 

National 2020 
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Reviewer 
Asian Journal of Applied Communication (AJAC) 

International 2019 

Subject Matter Expert, OUM Video Lecture 
Development for AMKK5103 Advanced Corporate 
Communication 

University 2018 

Reviewer 
International Communication Association Regional 
Conference 

International 2018 

Reviewer 
Journal of Asian Pacific Communication 

International 2016 

Treasurer, 
Pacific and Asian Communication Association (PACA) 
Symposium 

International 2016 

Jury 
UPM’s Promotional Video (VPro2016) 

University 2016 

Module Enhancer for CMCC5103 Advance Corporate 
Communication, Open University Malaysia 

University 2016 

Reviewer 
International Journal of Asian Social Science 

International 2015 

Moderator 
International Conference on Communication and 
Media (i-COME’14) at Langkawi 

International 2014 

Reviewer 
International Conference on Communication and 
Media (i-COME’14) at Langkawi 

International 2014 

Moderator  
Final Examination COM2109 (Public Relation 
Strategies), INTI International College Subang 

University 2013 

Conference Director 
16th International Corporate Identity Group 
Symposium at Pullman Hotel, Putrajaya Malaysia 

International (Jointly 
organized with Brunel 
University London and 
Middlesex Univ, London 

2013 

Evaluator, proof of concept (POC) research on email 
application functions 

Universiti Putra Malaysia 2011 

Expert panel, Final Examination Undergraduate 
Questions 

Open University Malaysia 2010 

Expert panel, Mid-Term Examination Undergraduate 
Questions 

Open University Malaysia 2010 

Committee 
Writing and Publication Workshop,  
Port Dickson 

Faculty 2005 

Head of the secretariat subcommittee International 2005 
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The International Conference on Communication 
and Tourism, Subang 

 
Course/ Seminar Attended 

BIGIT Technology Malaysia 2016, Kuala Lumpur 
Convention Centre 

National 19-20 September 
2016 

UPM’s Branding, Universiti Putra Malaysia University 2016 

Seminar Hala Tuju Industri Pengiklanan Negara, 
Berjaya Times Square Hotel 

National  16 October 2014 

6th. Muslim World Biz 2015, PWTC Kuala Lumpur International 27 October 2015 

Wiley Publishing Workshop, UPM library and Wiley 
Publishing, UPM  

University 2015 

Developing Moderation and Mediation Research 
Frameworks, IPSAS UPM  

University 2015 

Advanced Statistics Using SPSS Infrastructure 
University, IUKL 

National 2015 

Expectations with Candidate and Co-Supervisor, SGS 
UPM 

University 2015 

Mobile Communication and Rural Development 
Conference, Marriott Hotel, Putrajaya 

International 18 November 2014 

Seminar on ‘Examiner reports: Feedback or 
Assesment, School of Graduate Studies, UPM 

University 21 December 2012 

Seminar on ‘Youth, media and politics: New Identity, 
International Islamic University 

International 18 August 2012 

Bengkel Penulisan Artikel Jurnal Siri II FBMK Faculty, UPM 24 Jun 2012 

Curriculum Development Workshop, Bukit Tinggi 
Resort 

Faculty, UPM 30 March 2003 

Konferens Perundangan Komunikasi di Malaysia, 
Pusat Dagangan Dunia Putra  

National 2003 

Simposium Penyelidikan Komunikasi K-8, Universiti 
Kebangsaan Malaysia 

National 19 August 2003 

Seminar Kebangsaan Bahasa dan Pemikiran Melayu.  
Akademi Pengajian Melayu, Universiti Malaya 

National 18 June, 2002 

Kursus Aplikasi Kuliah Online. Institut Multimedia 
UPM 

University 12 March 2002 

Seminar Memasyarakatkan ICT. Dewan Persidangan 
IDEAL, UPM 

University 10 May, 2010 

Kursus Penghasilan dan Penerbitan Multimedia. 
Institut Multimedia UPM. 

University 8 August, 2000 

Asia Communication and Multimedia 2000.  Mines 
Exhibition Centre Kuala Lumpur 

International 31 October, 2000 
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Publications 

 Bidin, R. (2017).  Advanced Corporate Communication. Centre for Instructional Design 
and Technology: Open University Malaysia 

14 Sujud, A., Zainon Hamzah, Z.Z., Tengku Mansor, T.M., Noor, R., Cabarre, C., Wong,    
            L.Y., Bidin, R., Hamdan, R., & Said, N.S. (2016). Panduan Pelaksanaan dan  
            Penulisan Projek Ilmiah Tahun Akhir. Selangor: UPM Press 

13 Bahtiar Mohamad, Hassan Abu Bakar, Ahmad Rageh Ismail, Haslina Halim and   
            Rosmiza Bidin (2016). Corporate Identity Management (CIM) in Malaysian   
            Higher Education Sector: Developing a Conceptual Model.  International     
            Review of Management and Marketing. 6(S7) pp175-180 

12 Bidin, R., Muhaimi, A., & Bolong, J. (2014).  Strategising Corporate Identity for the  
            Perception of Corporate Image in the Selected Government-Linked Companies  
            (GLCs) in Malaysia.  Procedia-Social and Behavioral Sciences. 155, 326-330 

11 Abu Bakar, M.S., Bidin, R. (2014). Technology Acceptance and Purchase Intention  
           towards Movie Mobile Advertising among Youth in Malaysia. Procedia-Social  
           and Behavioral Sciences. 130, 558-567 

10 Abu Bakar, M.S., Bolong, J., Bidin, R., & Mailin, B. (2014). Factors of  
           gratification contributing in continuance intention to watch movies  
           on YouTube. Procedia-Social and Behavioural Sciences. 155, 9-13 

9 Abu Bakar, M.S., Bidin, R. (2014). Engaging users using movie mobile advertising:  
           Technology acceptance and Purchase Intention. Asian Social Science. 10(7), 1-7.   
            Doi: 10.5539/ 

8 Abu Bakar, M.S., Bidin, R. (2013). Technology Acceptance towards Movie Mobile  
           Branding in Malaysia.  Proceeding for The International Conference on  
           Language and Communication 2013: Innovative Inquiries and Emerging  
           Paradigms in Language, Media and Communication. pp 323-334. 

7 Ahmad, M., & Bidin, R. (2013). Public Relations Practice: A study on excellence, public  
           relations practice and cultural values among public listed companies in   
           Malaysia. Proceeding for the Annual Paris Business and Social Science Research  
           Conference Crowne Plaza Hotel, Republique, Paris, France, 4 - 5 July 2013, ISBN:  
           978-1-922069-27-6, pp1-12 

6 Bidin, R., Tamam, E., & Ahmad, S.H. (2011). E-mail use and usefulness: The effect of  
            media richness and social influences. The Public Administration and Social  
            Policies Review. 7, 9-15 

5 Bidin, R. (2009). The Identity Dilemma of Corporate Identity: A Case Study of a  
            Government-Linked Company (GLC) in Malaysia.  Proceeding for the  
            Conference on Corporate Communication in Wroxton London. Pp13-22 

4 Waheed, M. & Bidin, R. (2008). Fighting for reputation: The success story of Coca-Cola  
            in Malaysia. Dimensions of Communication: Malaysian Eperience. Selangor:  
            UPM Press 

3 Bidin, R. & Ahmad, A.M (2005).  Reformasi Melayu dalam merapatkan jurang digital.   
            Bahasa dan Pemikiran Melayu. Kuala Lumpur: UM Press 

2 Omar, S.Z., Bidin, R. (2002). Leadership Communication. Teaching module for  
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            Distance Learning Mode Masters students. UPM-PJJ 
1 Hasan, M.S.M., Bidin, R. (2001). Organisational Communication. Teaching module for  

            Distance Learning Mode Masters students. UPM-PJJ 

 
Conference Presentations 

No. Name of 
Writer(s) 

Year  Title Name of 
Seminar/Conference 

13 Fatatuase 
Olalekan 
Oluwatobi and 
Rosmiza Bidin 

2016 Malaysia’s E-Commerce 
Websites’ Information 
and its Influence on 
Customers’ Privacy 
Concern 

Pacific and Asia 
Communication Association 
Conference 2016, 27-29 
June 2016 at Universiti 
Putra Malaysia, Malaysia 

12 Bahtiar 
Mohamad, 
Hassan Abu 
Bakar, Ahmad 
Rageh Ismail, 
Haslina Halim and 
Rosmiza Bidin 

2016 Corporate Identity 
Management (CIM) in 
Malaysian Higher 
Education Sector: 
Literature Review and 
Hypothesis Development 

ISSC2016 International Soft 
Science Conference, 11-13 
April 2016 at Langkawi, 
Malaysia 

11 Rosmiza Bidin 2015 Corporate Identity Pillars 
in a Malaysian 
Government-Linked 
Company's (GLC) 
Corporate Brand: Upper 
Management Views. 

2nd International Corporate 
and Marketing 
Communications in Asia 
Conference, January 29-30, 
2015 at Chulalongkorn 
University, Bangkok. 

10 Rosmiza Bidin, 
Aida Muhamin 
and Jusang 
Bolong 

2014 Strategizing Corporate 
Identity for the 
Perception of Corporate 
Image in the Selected 
Government-Linked 
Companies (GLCs) in 
Malaysia 

International Conference on 
Communication and Media 
(i-COME’ 14): 
Communication, 
Empowerment and 
Governance, The 21st 
Century Enigma 

9 Mohd Syuhaidi 
Abu Bakar, 
Jusang Bolong, 
Rosmiza Bidin 
and Bebbra 
Mailin 

2014 Factors of Gratification 
Contributing in 
Continuance Intention to 
Watch Movies on 
YouTube 

International Conference on 
Communication and Media 
(i-COME’ 14): 
Communication, 
Empowerment and 
Governance, The 21st 
Century Enigma 
 

8 Rosmiza Bidin 
and Mohd 

2013 Planned Behaviour And 
Technology Acceptance 

International Conference on 
Consumerism: Consumer 
Sovereignty in the Global 
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Syuhaidi Abu 
Bakar 

Towards Movie Mobile 
Advertising In Malaysia. 

Era., Bangi, Selangor Darul 
Ehsan: Universiti 
Kebangsaan Malaysia 
(UKM).; 03/2013 

7 Mokhtarrudin 
Ahmad and 
Rosmiza Bidin 

2013 Public Relations Practice: 
A study on excellence, 
public relations practice 
and cultural values among 
public listed companies in 
Malaysia 

Annual Paris Business and 
Social Science Research 
Conference  
Crowne Plaza Hotel, 
Republique, Paris, France, 4 
- 5 July 2013, ISBN: 978-1-
922069-27-6 

6 Rosmiza Bidin 
and 
Mokhtarrudin 
Ahmad (2012) 

212 Employee branding in a 
state development 
corporation in Malaysia: 
An dentity audit.   

AMIC-UITM International 
Conference, 2012.  
Concorde Hotel, Shah Alam.  
11-14 July 2012 

5 Rosmiza Bidin 2011 Mediating the identity 
dilemma of corporate 
identity (ci): the four 
angles.   

1st International Confernce 
on Accounting, Business & 
Economics (ICABEC, 2011), 
Primula Hotel Kuala 
Terengganu 1-2 November 
2011. 

4 Rosmiza Bidin 2009 The identity dilemma of 
corporate identity: A case 
study of government-
linked companies in 
Malaysia 

Conference on Corporate 
Communication 2009, 
Wroxton, London.  5-8 
June, 2009. 
 

3 Rosmiza Bidin 
dan Jusang 
Bolong  

2007 Media Richness and E-
Mail Usage 

the 6th Biennial Pacific and 
Asian Communication 
Association 
Convention.  Center of 
Korean Studies, University 
of Hawaii, 7-9 Januari 2007. 

2 Rosmiza Bidin 2003 Media Richness, Social 
Influences and Electronic 
Mail in the Workplace 

the National Human 
Resources Development 
Conference. Kuching 
Hilton.  December 15-16, 
2004 
 
 
 

1 Rosmiza Bidin 2002 Corporate Image: Going 
Online. 

the 6th International 
Conference on Corporate 
Reputation, Identity and 
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Competitiveness (organized 
by the Reputation 
Institute), Sheraton Hotel, 
Boston 23-25 Mei 2002 

 
Member of Editorial Board 

1. Global Media Journal, Malaysia 

 
Reviewer 

 Journal/Conference Year(s) 

10 Pertanika Journal of Social Science and Humanities (guest reviewer) 2017 

9 Pacific and Asia Communication Association Conference 2016 

8 Global Media Journal – Malaysian Edition 2016 

7 International Journal of Asian Social Science (IJASS) 2015 

6 Global Media Journal – Malaysian Edition 2015  

5 Asian Social Science Journal 2015 

4 Corporate Communication: An International Journal 2015 

3 International Conference on Communication and Media (iCOME’ 14) 2014 

2 Corporate Communication: An International Journal 2010 

1 Corporate Communication: An International Journal 2009 

 
Research Grants 

No. Title Role  Grant Amount 
(RM) 

Duration 

      

8. An Empirical Investigation 
on Antecedents and 
Consequences of Corporate 
Identity Management (CIM) 
Model in the Malaysian and 
Indonesian Halal Industry 

Principal 
Researcher 

Matching Grant 
(UPM) 

46,000 2018- 
2020 (2 
years) 

7. An Empirical Investigation 
on The Antecedents and 
Consequences of Corporate 
Identity Management (Cim) 
Model in The Malaysian 
Halal Industry 

Principal 
Researcher 

Fundamental 
Research Grant 
Scheme (FRGS), 
Universiti Putra 
Malaysia 

49,000 2017-
2019 (2 
years) 

6 An Empirical Investigation 
on The Antecedents and 
Consequences of Corporate 
Identity Management (CIM) 

Member Fundamental 
Research Grant 
Scheme (FRGS), 

69,000 2014 - 
2016  
(2 years) 
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Model in Malaysian Higher 
Education Sector 

Universiti Utara 
Malaysia 

5 Factors of Gratification 
Contributing in 
Continuance Intention to 
Watch Movies on YouTube 

Member Research 
Acculturation 
Collaboration 
Effort (RACE), 
Universiti 
Teknologi MARA 

50,000 2014- 
2017 (3 
years) 

4 Re-visiting corporate 
identity model: A 
communication perspective 

Principal 
researcher 

Research 
University Grant 
Scheme (RUGS), 
Universiti Putra 
Malaysia 

29,000 2 

3 Users’ perception on the 
Kanta Klasik web elements 
and usability 

Principal 
researcher 

Adi Karya Sdn Bhd 5,000 1 

2 Kanta Klasik market 
feasibility research 

Principal 
researcher 

Adi Karya Sdn Bhd 4,000 1 

1 Media Richness, Social 
Influences and electronic 
mail in the workplace: A 
case study 

Principal 
researcher 

Fakulti of Modern 
Languages and 
Communication, 
Universiti Putra 
Malaysia 

3,000 1 

 
Consultation Activities 

No. Organisation Name of Project Sponsor  Amount Year 

4 Sahabat Alam Maya 
(NGO) 

Entrepreneurship 
and Communication  

Biro IT, 
UMNO 

 
5000 

 
2016 

3 Faculty of Computer 
Science and 
Information 
Technology 

 
Brand management 

 
- 

 
- 

 
2015 

2 Orenj Media House 
(Corporate) 

Branding and 
corporate identity 

Orenj Media 
House 

5000 2012 

1 Adi Karya Sdn Bhd 
(Corporate) 

Kanta Klasik portal MDEC 100,000 2011-
2012 

 
Involvement in professional association/organization/body 

No. Name of 
Association/Organization/Body 

Role  

4 World Communication Association 
(WCA) 

Ordinary member 
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3 International Corporate Identity 
Group (ICIG) 

Ordinary member 

2 Asia Pacific Communication 
Association (PACA) 

Ordinary member 

1 Institute of Public Relations 
Malaysia (IPRM) 

Ordinary member 

 
 
 

MOU: Universitas Negeri Malang (UM) 

No. Activities Role/Year 

 Putra Matching grant.  
Antecedents of Corporate Identity Management in the 
Malaysian and Indonesian Halal Industry and their 
Relationsip on Employee Performance 

Principal Investigator / 
2018-2020 
ID: 9300450 

 Join research proposal, Penelitian Dasar Topik Pusat 
Penelitian PNBP UM 

Member, 2020 

 Management Workshop for the International 
Conference on Islamic Economy and Halal Industry, 
Malang, Indonesia 

Committee, 2019 

 Halal Research Inbound Mobility in UPM (20 UM 
students) 

Leader/ December 2018 

 Postgraduate Training on Qualitative Data Collection 
and Analysis, Economic Faculty, UM Indonesia 

Presenter, November 
2018 

 UPM-UM Research Collaboration Discussion, FBMK 
UPM 

Organiser, February 2018 

 Postgraduate Lecture.  Issues in Economic Research.  
Economic Faculty, UM Indonesia  

Presenter, December 
2017 

 
 
 
 

Graduate (PhD) Student Supervision 

Name of Student and Research Title 
 

Research Field Role Year 

Yamunah a/p Mohan 
(Understanding Consumer Behaviour in 
Online Shopping) 

Human 
Communication 

Committee  

Nor Ez-Zatul Hanani Mohamed Rosli 
(Crisis response strategy and its impact on 
halal organization reputation and the 
boycotting intention) 

Mass 
Communication 

Main 
Supervisor 

2018  
(on-going) 
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Fatatuase Olalekan Oluwatobi 
(Structural relationship between factors of 
e-commerce website information 
architecture, information content, 
information exposure effect, and 
information privacy concern) 
 

Mass 
Communication 

Main 
Supervisor 

2017  
(on-going) 

Rajamanal a/p Letchumanan 
(The structural relationship between social 
CRM practices, social CRM effectiveness, 
and firm performance in Malaysian banking 
industry 
 

Mass 
Communication 

Main 
Supervisor 

2017  
(on-going) 

Nur Afni Halil 
(Consequences and Antecedents on Social 
Stakeholder Relationship Management in 
Malaysian Halal Institutions) 
 

Mass 
Communication 

Main 
Supervisor 

2017  
(on-going) 

Rodziah Mohd Isa  
(Social media use by the government of 
Malaysia during crisis) 
 

Mass 
Communication 

Committee 2017  
(on-going) 

Saheera Sardar Mohamed 
(Kesan penyebaran berita/maklumat di 
media social di kalangan masyarakat). 
 

Mass 
Communication 

Comittee 2016  
(on-going) 

Evelyn anak Edmund Motig 
(Incorporating child-friendly CSR in the 
internal brand building process by private 
sector in Malaysia). 
 

Human 
Communication 

Comittee 2016  
(on-going) 

Anis Suriany bt Che Mohd Shukree 
(The process and outcome of public 
relations dialogue and corporate social 
responsibility communication in the social 
media among Malaysia public listed 
companies). 
 

Human 
Communication 

Comittee 2016  
(on-going) 

Anna Benson Kigbu 
(Application o participatory development 
communication in Nigeria by development 
agencies). 
 

Mass 
Communication 

Comittee 2016  
(on-going) 
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Graduate (Masters) Student Supervision 

Name of Student and Research Title Research Field Role Year 
Majidatul Farhana Mohd Azmi 
(The impact of culture on the features of 
Cereal spokes character) 

Corporate 
Communication 

Main 
Supervisor 

2016  

Nor Shahira Abd Aziz 
(Corporate social reporting patterns among 
Malaysia public listed companies) 

Corporate 
Communication 

Main 
Supervisor 

2016  

Kasturi A/P Muneyandy   
(Organizational Communication Satisfaction 
and Its Influence Towards Job Satisfaction 
Among Employees in McDonalds Malaysia) 

Corporate 
Communication 

Main 
Supervisor 

2015 

Fatuase Olalekan  Oluinatobi  
(The Attitude of Malaysia’s Online Consumers 
and Privacy Concerns Towards Database 
Marketing and Its Effect on E-Commerce) 

Corporate 
Communication 

Main 
Supervisor 

2015 

Noor Faezah Khairudin  
(Customer Relationship Management in 
Tenaga Nasional Berhad) 

Corporate 
Communication 

Main 
Supervisor 

2014 

Hishamudin Ibrahim  
(Acceptance and Self Efficacy for E-
Government Application in DBKL) 

Corporate 
Communication 

Main 
Supervisor 

2014 

Azlina Aziz  
(PETRONAS Corporate Advertising Message 
Formats and Functions Towards Corporate 
Image) 

Corporate 
Communication 

Main 
Supervisor 

2014 

Subatra Adacapan  
(Persepsi Pelajar UPM terhadap Kesahihan 
Mesej Politik yang Disiarkan dalam Facebook) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Nur Afni binti Halil  
(Understanding on the Exhibition Message, 
Exhibition Structure and Its Impact at Islamic 
Arts Museum Malaysia) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Wahi Irwan Abd Kahar  
(Pemahaman dan Keberkesanan Strategi 
Penjenamaan Dalaman Misi, Visi dan Nilai 
Korporat Uda Holdings Berhad) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Syuhaidi Abu Bakar  
(Planned Behaviour And Technology 
Acceptance Towards Movie Mobile 
Advertising In Malaysia. 

Corporate 
Communication 

Main 
Supervisor 

2013 

Farahwahida Haji Adnan  Corporate 
Communication 

Main 
Supervisor 

2012 
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(The Influence of Corporate Culture on 
Organization Commitment among Employees 
of Menara Kuala Lumpur) 

Norazmah Suhailah Abdul Malek  
(The Perception of Universiti Teknologi 
Malaysia’s Corporate Image among the UTM 
International Campus’ (UTM IC) Students 
through the University’s Website) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Norazimah Halal  
(Customers’ perception on Air Asia’s 
corporate image) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Nozie Muslie @ Velarie Ah Jing  
(A Study on SIME Darby Corporate Vision, 
Mission and Core Values As the Internal 
Branding Initiatives) 

Corporate 
Communication 

Main 
Supervisor 
 
 

2012 

Syaromi Ramli  
(Communication Problems Faced by Malacca 
Health Department (MHD) on Anti-smoking 
Campaign) 

Corporate 
Communication 

Main 
Supervisor 

2010 

 
Undergraduate Student Supervision 

Name of Student and Research Title Research Field Role Year 
Supervised 8 undergraduate students 
(completed) 

Corporate 
Communication 

Main 
Supervisor 

2017 

Supervised 7 undergraduate students in 
semester 2, 2016/2017 (completed) 

Corporate 
Communication 

Main 
Supervisor 

2016 

Supervised 8 undergraduate students in 
semester 2, 2015/2016 (completed) 

Corporate 
Communication 

Main 
Supervisor 

2015 

Kong Chiau Ling  
(The Relationship between Organizational 
Culture with Employee Engagement among UPM 
Staffs) 

Corporate 
Communication 

Main 
Supervisor 

2014 

Yaminah Mohamed Yasin  
(Persepsi Pelajar UPM terhadap Penggunaan 
Atlet dalam Periklanan bagi Meningkatkan Imej 
Korporat Syarikat) 

Corporate 
Communication 

Main 
Supervisor 

2014 

Cheng Chu Sian  
(Athlete’s Attitude and Perception Towards 
Sport Celebrity as Brand Ambassador) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Muhammad Zahir bin Ab’ Aziz  
(Persepsi Strategi Komunikasi Pemujukan di 
Kalangan Pendebat Institut Pengajian Tinggi) 

Human 
Communication 

Main 
Supervisor 

2013 
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Jayaseelan A/P Vijayakumar  
(Intercultural Communication in Sports Training 
Program: A Study of Local Athletes and Foreign 
Coaches) 

Human 
Communication 

Main 
Supervisor 

2013 

Muhammad Badri bin Ishak  
(Perkaitan antara Kekuatan Karakter dengan 
Gaya Kepimpinan dalam Kalangan Majlis 
Perwakilan Pelajar (MPP) di UPM) 

Human 
Communication 

Main 
Supervisor 

2013 

Ernisyahrina binti Sapuan  
(Persepsi Para Pekerja TNB terhadap 
Keberkesanan dan Kebaikan Amalan CSR di TNB) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Rabbani Soeraya binti Mohd Azmi  
(Gossiping Behaviour Among UPM’s 
Administrative Staffs) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Noor Aziera binti Taip  
(Persepsi Kakitangan Majlis Sukan Negara 
Malaysia (MSNM) terhadap Penggunaan Media 
Cetak dalam Pengurusan Krisis) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Mohd Harfizi bin Baharom  
(Keberkesanan Komunikasi antara Atlit dengan 
Jurulatih UPM Semasa Menyertai Kejohanan 
Sukan Antara Universiti Malaysia (MASUM) 
2013) 

Corporate 
Communication 

Main 
Supervisor 

2013 

Teh Sin Yee (Persepsi Penonton terhadap Berita 
Sukan Nadi Arena di Saluran Astro Arena) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Chew Qiau Hui  
(Perception of FBMK Communication Students 
on the Effectiveness Public Service 
Announcements (PSA) PETRONAS in 
Communicating Nationalism) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Lee Chai Ling  
(The Existence and Satisfaction of 
Communication Dimension of Service Quality in 
Genting Theme Park) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Wan Fatihah binti Wan Khalid  
(Kesan Penggunaan Laman Sosial Facebook 
Terhadap Aktiviti Pembelajaran Pelajar) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Ong Chiew Hsien  
(Perception of Customers towards Emotional 
Branding Strategy by Insurance Company) 

Corporate 
Communication 

Main 
Supervisor 

2012 

Chong Wai Teng  Corporate 
Communication 

Main 
Supervisor 

2011 
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(Perhubungan Komunikasi Internal dengan 
Kepuasan Bekerja dalam Kalangan Pekerja di 
Restoran Makanan Segera, The Mines) 

Chan Jiat Hee  
(Undergraduates’ Perceptions on Corporate 
Advertising) 

Corporate 
Communication 

Main 
Supervisor 

2011 

Aida binti Muhami  
(Perbezaan Persepsi Khalayak Dalaman dan 
Khalayak Luaran Terhadap Reputasi Korporat 
Permodalan Nasional Berhad (PNB)) 

Corporate 
Communication 

Main 
Supervisor 

2010 

Hjh. Nadya Fitri Nasuition  
(Persepsi Pelanggan Terhadap Imej Korporat 
Bank Islam Malaysia Berhad) 

Corporate 
Communication 

Main 
Supervisor 

2010 

Norazlina Midun  
(Persepsi Kakitangan Bank Industri Terhadap 
Strategi Pengamal Perhubungan Awam dalam 
Mengekalkan Imej dan Reputasi Bank Industri 
dan Teknologi Malaysia Berhad) 

Corporate 
Communication 

Main 
Supervisor 

2004 

Ng Yann Fae  
(Corporate Image: Going Online A Content 
Analysis on KLSE Main Board Corporate Web 
Sites) 

Corporate 
Communication 

Main 
Supervisor 

2002 
 
 
 

Lee Tiam Siang  
(Projek Pembinaan Laman Web Korporat 
Jabatan Komunikasi, Fakulti Bahasa Moden dan 
Komunikasi, UPM) 

Corporate 
Communication 

Main 
Supervisor 

2002 

 
 

 
 

 


